
See Cinema Ads as Campaigns Break

We have partnered with leading in-theater advertising 
rep fi rms to bring you new cinema ads when theater 
campaigns are breaking. We presently track ads running 
on over 14,000 theater screens in 47 U.S. states.

Cinema advertising is growing in the
United States.

Cinema ad buys have been common for advertisers 
in Europe for some time, and they are becoming more 
mainstream here in North America. We began staging 
our launch of Cinema tracking to the public in January 
2006, and since then we have seen hundreds of advertisers 
produce cinema campaigns. Many advertisers continue to 
use standard :15, :30, and :60 spots, while other advertisers 
are capitalizing on the added fl exibility that cinema offers 
over television, and spots ranging from 2 to 2 ½ minutes 
are common. Cinema advertisers come from virtually 
every industry segment. Below is a chart with the top 
categories.

We track Cinema Ads to the Brand and Product 
Level.

Competitrack means cross-media consistency. So, now you 
can see Cinema advertising in the context of other media, 
plus we have added several data points that are specifi c to 
the cinema category.

With cinema ads we can tell you when the ads ran and 
whether the ads are national or regional buys, in addition 
to the brand, product, and creative synopsis details 
that clients receive in our other monitored media. As 
you would expect, we offer Color Photoboards, Digital 
Video, DVD, CD, and Tape for any cinema creative in our 
database.

Searching and downloading cinema ads are available 
to you 24 hours a day here on our website, and you can 
always contact your account manager during business 
hours for any questions or assistance.
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U.S. CREATIVE MONITORING: CINEMA

1.5 Billion Theater
Tickets were Sold

in the United
States in 2006.

QUICK FACTS

Advertising & Media Services 36%

Food, Beverage and Tobacco 9%

Retailing 7%

Computers and Related 6%

Associations, Foundations, etc. 5%

Automotive and Related 5%

Telecommunications 4%

Insurance 3%

Commercial Banks 3%

Drugs, Cosmetics 3%

Leisure & Recreation 2%

Cable Television Operators 2%

Airlines 2%

Online Services 2%

Aerospace & Defense 2%

Top Industries Using Cinema Advertising

Institution• 
Industry• 
Product/Brand• 
Category• 
Sub-Category• 
Movie Rating (where ad was shown)• 
Ad Length• 
Market (national and regional designations)• 
Flight Start• 
Flight End• 
# of Flights• 
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